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e “Loose Lips Sink Ships”

* “Only You Can Prevent Forest Fires”
(Smokey Bear)

e “AMindis a Terrible Thing To Waste”

e “We Can Do It!” (Rosie the Riveter)

We Can Do [t!
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Draftfcb staff love
working on this
campaign. They all love
their pets, many of
whom are adopted.

They have even
implemented pets

in the workplace since
the inception of this
campaign.
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e Eliminate the stereotype that
there is something wrong with
shelter pets

* Make shelters and rescue groups
the first place people go when
looking to acquire a companion
animal

e Give shelter adoptions cachet and
a brand



Who

Convincing 25% of the people
in this group to adopt will

achieve our goal

NA

NA NA From a breeder Multiple sources From a shelter
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33,000
Media
Qutlets
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Television

“Jules - Dog”
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Outdoor Ads

A SHELTER PET
WANTS TO MEET YOU.

TheShelterPetProject.org

“Meet Cat”
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Web Banners

MEET A SHELTER PET MEET A SHELTER PET MEET A SHELTER PET
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www.TheShelterPetProject.org

SEARCH FIND LEARN ABOUT US

for about

A PET SHELTER PET ADOPTION 2013

et

Looking to find your perfect pet?
Enter your information below to get
started!

___________ KACEY

Adopted - 2003

ADOPTION STORIES

JACKSON

Jackson is so special because he came into our Zen was truly meant to be a part of our family: Auggie is a special-needs pit bull with quite a
lives at just the right time. Two months priar, from the moment we met him (at which point following on Facebook. He was to be
we had lost . . . he tripped . . . euthanized in a California . . .

SEE FULL STORY > SEE FULL STORY > SEE FULL STORY >

SEE ALL ADOPTION STORIES >
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You (T

New “Meet” work viewed over
20,100 times in first 2 weeks

- ASHELTER PET
WANTS TO MEET YOU. o P

shelt%r ggt " < MY
o
faEEhEUk proj SI‘.FB...lFr Pet rrOE]eﬁt | v Liked ¥ | | v Following % ~ |
144,000 Facebook o et || o 1ask B | | !‘
fa N S About — Suagest an Edit Photos -
]
twiktker
Influencer Outreach
28,100 Twitter (Blogs, etc.)
followers
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Natalie Morales ora .
When | adopted my shelter pet, | met Zara, my son's favorite pillow. Who will you b Natalie Morales shzred 3 link.
meet?Visit a shelter =ShelterPet: witter.com/8Jugl2FDAK March 4 @

When I adopted my shelter pet, I met Zara, my son’s favorite pillow. Visit your local
shelter — you never know who you will meet! #ShelterPets

https: /fwww.youtube.com/watch?v=5z6pNxz0EHY
MEETYOUR _favorite pillow ’ A

1 Know - featuring Natalie Morales of the Today Show

Like - Comment - Share

359 people like this.

Wiew 20 more comments
-ZARA, adopted by = = =

NBC's Natalie Morales Rick Cleckler ...pet collars are cruel...

and family in 2012 ;
March 5 15am - Like
Steven Hess So Cute! Great PSA @)
March 5 at 9:14am - Like
Allen R Morgan Big Fan of The Humane Sodety of the United States
¥

Flag media | Tana Muno Great!
7 hours ago - Like

17



th /
shel}‘gj!g%&:&/ Corporate Partners

dopt

Shelter Pets Make :
Super Pets. Disney

/
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TheShelterPeiProject.org g
j adopt
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We recently completed a partnership with Buzzfeed valued at $50,000 in donated
media. Our two posts received 71,144 impressions between Oct. 1 and 2, 2013.

BuzzFeeD

NEWS ENTERTAINMENT LIFE VIDEO MORE

10 Questions Every Shelter Pet Has
About Life

Humans are confusing creatures. Why do they do what they do? The only way
Shelter Pets can learn about you, and you can learn about how amazing Shelter
Pets really are, is to meet one! Visit TheShelterPetProject.org and adopt today.

2§ The Shelter Pet Project
mw ¥ BuzzFeed Pariner

f W= o ]3

HOW DOES MY HUMAN
MAGICALLY PULL FOOD

OUT OF' -
THAT METAL THING!?:

BuzzFeeD

NEWS = ENTERTAINMENT | LIFE VIDEO MORE

15 Amazing Superpowers That Shelte
Pets Have

Did you know that Shelter Pets have awesome superpowers? It's true. But the on|
way to find out how amazing Shelter Pets really are — is to meet one. Visit
TheShelterPetProject org and adopt today.

1,2013 a1 821pmEDT

e Shelter Pet Project
=@ ¢ BuzzFeed Partner

N 0 O PR

1. If you adopt a shelter pet, they’ll give you things

you won'’t regret.
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e QOverall awareness of messages relating to issue
 Recognition of the advertising

e Word of mouth about issues

e Shifts in relevant attitudes and behaviors
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e Save 3 million more shelter dogs and cats each year
e Achieve the No-Kill Nation Goal by 2015
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Calling All Shelters and Rescues!

This is a once-in-a-lifetime
opportunity for our movement
and for millions of animals

We must make every effort to
make the adoption experience
as people-friendly as we can

Prepare your own shelter or your
next-door neighbor shelter to
ensure that adoption processes
are friendly not frightening
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Visit

Post your pets to

Ask local media outlets to donate time and space

Promote the Shelter Pet Project in your shelter and newsletter,
on your website and your Facebook and Twitter feeds
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http://www.theshelterpetproject.org/�
http://www.petfinder.com/�
http://theshelterpetproject.org/who-we-are/our-campaign�
https://www.psacentral.org/campaignLandingPage.do?name=Shelter Pet Adoption&id=379&view=2&fr=0&sortBy=distributionDate�
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